
I NVE STI NG I N PEOPLE

CITIZENSHIP

REPORT

CORPORATE



3

Corporate Citizenship
AT ROBERT HALF INTERNATIONAL

At the heart of Robert Half International’s business are people —
our employees, clients, the job candidates we place, and the
communities in which we live and work.

As a specialized staffing firm, we help tens of thousands of individuals, from young professionals
to experienced workers, find jobs each year. On average, every two minutes someone finds a
job through one of our staffing divisions.

We also foster the growth of businesses by matching highly skilled professionals with clients
to help them meet their unique business needs. And through our Protiviti subsidiary, our consultants
help clients identify and manage both the opportunities and the risks that must be addressed
in a competitive global marketplace.

Touching the lives of people as we do every day, Robert Half feels a strong responsibility to
the communities we serve.

Creating Value on Multiple Levels
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From the Chairman and CEO

There is no one reason that a company
strives to be a good corporate citizen.

At Robert Half International, we believe being a positive force in our local communities helps
us attract the best employees, build closer relationships with clients and reinforce our reputation
for putting Ethics First in all of our activities. But ultimately, the best reason may be that it’s simply
the right thing to do.

Our corporate citizenship program is built on a commitment to fairness, diversity, education,
professional development and environmental stewardship. Through financial contributions and
volunteerism, we assist the communities where we live and work, and we operate in an environ-
mentally sensitive fashion wherever possible, minimizing our ecological footprint. Our workplace
culture and our philanthropic and volunteer initiatives help us retain a talented and dedicated
team of professionals who are critical to our ongoing success.

We invite you to review this booklet to learn more about Robert Half’s ongoing commitment
to the people and businesses we serve.

MAX MESSMER
Chairman and CEO, Robert Half International
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A Tradition of Ethics

For more than 60 years, “Ethics First” has
defined the spirit and core values of our company.
Since those early days, we have continued to manage Robert Half based on a foundation of
business integrity. This motto, coined by founder Robert Half, is more than a company tradition.
It represents the values at the heart of our business.

Employees of Robert Half are guided by four LEAD Principles:

• Leadership by Example
• Ethics First
• An Openness to New Ideas
• Dedication to Excellence

These principles, which are commonly cited by our employees, govern our everyday activities,
as well as companywide operations.

The eight core values of Protiviti, our wholly owned subsidiary, are rooted in RHI’s LEAD Principles:
professionalism, productiviti, proactiviti, objectiviti, creativiti, integriti, qualiti and responsibiliti.
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We have been recognized by a variety of organizations for
our progress in promoting diversity, workforce development
and sustainable business practices, including:

RECEIVED THE NORTHERN CALIFORNIA
MINORITY SUPPLIER DEVELOPMENT COUNCIL
President’s Award in 2011.

RECOGNIZED BY GOVERNANCEMETRICS
INTERNATIONAL IN 2010
for our best-in-class corporate governance
standards, ranking among the top 1 percent
of companies reviewed.

INDUCTED INTO THE BAY AREA COUNCIL
BUSINESS HALL OF FAME IN 2010,
Chairman and CEO Max Messmer was recognized
for his corporate and civic achievements.

NAMED BY THE GREAT PLACE TO WORK INSTITUTE
to its lists of Best Workplaces in multiple countries.
In addition, we frequently appear on local “Best Places
to Work” lists in cities around the globe.

RECEIVED AGE FRIENDLY EMPLOYER CERTIFICATION
in 2010 from RetirementJobs.com.

NAMED TO THE NEWSWEEK LIST OF
THE GREENEST BIG COMPANIES
in the United States for the second time in 2010.

RECOGNIZED BY DIVERSITY EMPLOYERS MAGAZINE
as a Top Employer since 2005.

RECOGNIZED BY CONSULTING MAGAZINE
in its survey, “Best Firms to Work For,” Protiviti was
noted for offering one of the highest averages in the
industry for annual training hours in 2009 and 2010.

RECOGNIZED BY BUSINESSWEEK AS ONE OF
THE “BEST PLACES TO LAUNCH A CAREER,”
Protiviti appeared on the list for four consecutive years.

RECEIVED A RATING OF 93 IN THE
HUMAN RIGHTS CAMPAIGN’S

2010 CORPORATE EQUALITY INDEX,
AN IN-DEPTH ANALYSIS OF LARGE

U.S. EMPLOYERS AND THEIR
POLICIES AND PRACTICES.

LISTED ON THE FTSE4GOOD
RESPONSIBLE INVESTMENT

INDEX FOR THE FOURTH
CONSECUTIVE YEAR IN 2011.
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Awards and Recognition

From Newsweek to the Great Place to Work
Institute, we have been recognized for our excellence
in corporate citizenship. At RHI, corporate citizenship
includes an array of activities that bring us closer to
the companies, communities and people we serve.



10

DIVERSITY
AND

INCLUSION

Strength in a Diverse Workplace

Our goal is to create a workplace culture that
reflects the businesses we work with, bringing
new ideas and approaches to the forefront.
From our recruitment practices to developing our future workforce to partnering with suppliers,
diversity and inclusion are core RHI values. We believe individual differences are what make
us unique, enable us to offer the highest level of service to our customers, and provide us
with a competitive edge in a global market.

Our definition of diversity encompasses characteristics such as race, sex and age, as well as
religious affiliation, sexual orientation, color, disability, national origin, citizenship/immigration
status, veteran status or any other protected status. We define inclusion as how we work together
as a team, providing equal recognition and access to opportunity and advancement.

Once employees join our team, we have a range of training and other programs available to
support an inclusive culture. Instructor-led courses that include diversity training are available
to North American corporate services employees, and our teams across the globe have access
to e-learning courses that cover such topics as adapting to the globalization of business,
managing diversity, leading workforce generations, communicating with an international team
and building intercultural business relationships.
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“Robert Half was a vocal advocate of equality in the workplace. He championed
inclusion before the Civil Rights Act was signed. Our history and commitment to
ethics are two of the reasons I chose to work at Robert Half International.”

RANELLE DUNNAM,
RHI diversity and inclusion senior manager
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Recruitment
Attracting Skilled Talent

We strive to recruit a workforce dedicated to serving the
needs of our multicultural, global clients and job candidates.

By building a workforce that reflects the growing diversity of those we serve, we believe we are better
able to provide the best talent to our clients. Our recruitment program reaches out to communities
of all types, attracting internal talent and job candidates, as well as clients and suppliers.

Through our Diversity Champion Network, a North American council for our staffing divisions, senior-
level RHI managers act as ambassadors, actively serving on boards and taking on leadership positions
with a wide range of industry and professional organizations. They are in the position to build strong
relationships with job candidates to work with our clients or within Robert Half.

In addition to advertising with our diversity recruitment partners, which range from Diversity Employers
Magazine to Asian Enterprise magazine, we have built strong and sustained relationships with professional
associations that represent a global audience.

AGE FRIENDLY EMPLOYER

We also promote the employment of experienced
workers. As a member of AARP’s National Employer
Team, we have the opportunity to recruit from a
workforce of retired and semiretired professionals.
We are certified as an Age Friendly Employer by
RetirementJobs.com.

At a recent AARP conference, for example, we met
the wife of a past RHI job candidate. She shared
with us that her husband gained a full-time position
in his 70s as a result of a temporary RHI consulting
project. The full-time position gave his wife the
opportunity to go back to school to pursue her
master’s degree.

Affiliations, Alliances
and Local Involvement

AARP
www.aarp.org

ALPFA
(formerly Association of Latino
Professionals in Finance and Accounting)
www.alpfa.org

American Society of Women Accountants
www.aswa.org

Ascend
(formerly the National Asian American
Society of Accountants)
www.ascendleadership.org

Black Data Processing Associates
www.bdpa.org

Corporate Gray Military Program
www.corporategray.com

Employer Partnership of the
Armed Forces
www.employerpartnership.org

Minority Corporate Counsel Association
www.mcca.com

National Association of Black Accountants
www.nabainc.org

National Black MBA Association
www.nbmbaa.org

National Society of Hispanic MBAs
www.nshmba.org

“As the composition of the global workforce
continues to shift, we believe that it is imper-
ative to bring together emerging talent in
order to stay competitive.”

PHIL WILLINGHAM,
RHI district director and
Diversity Champion Network member
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SUPPLIER
DIVERSITY

Our Commitment Extends to Our Suppliers

We extend our core values by integrating
diversity into how we spend our dollars.
We want small and diverse businesses to have equal opportunity to succeed and thrive. In
addition, we believe that small and diverse businesses will look to Robert Half in the future to
meet their growing staffing needs.

RHI’s U.S. supplier diversity program ensures that all businesses have the opportunity to compete
for our business. We foster the promotion and growth of minority-, woman-, veteran- and
disabled veteran-owned businesses, as well as small businesses.

Kathleen Trimble, director of RHI’s Office of Diversity, has been recognized for developing our
award-winning program. Honored as the 2009 corporate Advocate of the Year by the Astra
Women’s Business Alliance, she was named Corporate Coordinator of the Year by the Northern
California Minority Supplier Development Council and listed in the Women’s Business Enterprise
National Council Hall of Fame in 2010. In 2011, Robert Half International, in recognition of
Trimble’s contributions, was named the recipient of the Northern California Minority Supplier
Development Council President’s Award, which is presented to a corporation that has demon-
strated consistent engagement across all levels of the council, including board of directors and
committee participation.

To promote a diverse supply chain, we actively support and engage as members in many
organizations and have board affiliations with strategic organizations, including:

Astra Women’s Business Alliance
Advisory Board, California Alliance for Disabled Veteran Business Enterprises
National Minority Supplier Development Council
New York/New Jersey Minority Supplier Development Council
Northern California Minority Supplier Development Council
Southern California Minority Business Development Council
Women’s Business Enterprise Council – West
Women’s Business Enterprise National Council
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“In encouraging competition among all suppliers, we believe we gain access to
the highest-quality goods and services, while also supporting local business
communities in which we live and work.”

MAX MESSMER, RHI Chairman and CEO
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Environmental Stewardship
Stepping as Lightly as Possible

In many areas of our operations, from greening procurement to
changing to paperless processes to leveraging telecommuting,
we support a sustainable environment.

Our core business is providing a service — we do not manufacture any products. Therefore, compared
to many other large companies that generate a large environmental footprint from manufacturing products,
our operations create a relatively smaller footprint.

We have limited control over some aspects of our operations, because we lease all our office space,
with the majority being full-service leases. However, with more than 400 offices worldwide, we have
many opportunities to improve our operations: reducing paper use, minimizing employee travel, promoting
public transit, and purchasing environmentally friendly office supplies and equipment.

For the second time, Newsweek recognized our sustain-
ability efforts by including us on its list of the greenest big
companies in the United States (231 out of 500). To
create the rankings, Newsweek partnered with environ-
mental researchers to assess the environmental footprint,
sustainability policies and strategies, and environmental
reputation of the largest U.S. companies.

SOME OF THE STRATEGIES WE HAVE IN PLACE FOR

MINIMIZING OUR ENVIRONMENTAL FOOTPRINT INCLUDE:

When evaluating new IT equipment in North America, we
purchase environmentally friendly, EPEAT-rated computers.
EPEAT is an environmental rating system for electronics.
Developed using an extensive stakeholder process, the
EPEAT rating system is now used around the world by
thousands of purchasers to identify green electronic
products. The system currently covers desktop and laptop
computers, thin clients, workstations, and computer monitors.

In North America, RHI stationery, business cards and mar-
keting materials are printed on sustainable paper, certified
by the Forest Stewardship Council (FSC) or Sustainable
Forestry Initiative (SFI), using soy-based inks.

Our offices are constructed with recycled and/or sustainable
materials as much as possible. For example, we currently
purchase InterfaceFLOR climate-neutral Cool Carpet™ for all
new or refreshed offices. The carbon emissions from making
the carpet have been offset with verified projects, such as a
wind farm in India and a small-scale hydroelectric project in
China. We also purchase furniture that allows for maximum
recycling and/or repurposing when it reaches the end of
useful life.

FOR NEW OFFICE LOCATIONS,
A KEY CRITERION IS PROXIMITY

TO PUBLIC TRANSPORTATION.

MANY OF OUR INTERNAL
PROCESSES HAVE BEEN

REINVENTED AS PAPERLESS,
SAVING TREES AND MONEY.

“Maintaining socially and environmentally responsible practices is part of our ongoing
commitment to being good partners in the local business communities we serve.”

— REESA STATEN, RHI senior vice president of Corporate Communications
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PHILANTHROPY
AND

VOLUNTEERISM

One of our core values is to give back to the
communities in which we operate, and we have a
long history of philanthropy and volunteerism.

In 2007, we created Leading by Example, an umbrella program for all our philanthropic
activities. It includes all aspects of our outreach initiatives, from matching gifts to local
volunteerism to nationally supported scholarships.

We focus the majority of our giving and volunteerism on education and workforce development,
because our employees have the expertise to support organizations working on these critical
community issues. In addition, by supporting education and workforce development programs,
we are fostering our future workforce — a value that is core to our business.

We also support youth and community development programs through our country affiliations —
as our São Paulo team, pictured at left, demonstrates — and our North American matching-
gifts program.

Some highlights of our programs include:

MATCHING-GIFTS PROGRAM
Our North American matching-gifts program matches eligible employee contributions to
schools, colleges and universities, and parent-teacher associations. Our Dollars for Doers
program donates to organizations where our employees volunteer. Participation in activity-
based fundraising events also is matched.

Leading by Example
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UPWARDLY GLOBAL
We are proud to support Upwardly Global, a non-
profit organization that helps immigrants reach
their full potential by bringing together employers
with highly qualified immigrants. Our employees
volunteer their time and expertise to help clients write
resumes, sharpen interviewing skills and develop
professional networks. Upwardly Global has a track
record of helping immigrants find professional posi-
tions that utilize their skills.

ANFFAS MILANO ONLUS
Protiviti Italy has partnered with ANFFAS Milano
Onlus, an organization supporting the disabled
and their families, to give young people the oppor-
tunity to enter the workforce. The Protiviti project,
named iWork, began in January 2008, and the
project’s team is pleased to report that some indi-
viduals from the program officially have been hired
at other companies and others now are colleagues
in the Protiviti Milan office.

ANFFAS trained and continues to assist these
individuals with support from this project, and
Protiviti employees have shadowed the young
people in the initial phase of training at their first
jobs. In doing so, Protiviti has worked to under-
stand the obstacles faced when first starting out
and has assisted the newly placed employees in
overcoming them.

Scholarship Support

We work with numerous organizations to
provide college scholarship support, including:

ALPFA, including Women of ALPFA program

American Institute of Certified
Public Accountants (minority scholarships)

Ascend

Hispanic Scholarship Fund

National Association of Black Accountants

United Negro College Fund

PROTIVITI COMMUNITY SCHOLARSHIP
Thanks to employee contributions, in 2010 the
Chicago office of Protiviti awarded two more
college-bound students renewable $5,000
scholarships through its CommUnity Scholarship
Program. The program raises funds from employee
donations and seeks to impact the lives of inner-
city high school students who have the spirit and
aptitude to succeed in college, but lack the finan-
cial resources. The scholars are paired with a
Protiviti Scholar Buddy for their college journey.

“This scholarship wasn’t just another
way for me to pay for college. It was
a committee of helping hands that
lifted me up when I was down and
encouraged me to give 110 percent.”

CEDRIC BUSSIE,
Protiviti CommUnity Scholarship recipient
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Workforce Development

DRESS FOR SUCCESS
We are the industry-exclusive sponsor of Dress for Success Worldwide, which provides disadvantaged
women with professional attire, career-development tools and a network of support.

Through our annual suit drive program, showcased by our Philadelphia team, above, more than 170,000
items of interview-appropriate clothing have been donated since 2002. We support the annual Dress
for Success Success Summit, a two-day conference celebrating the women who have emerged as
leaders within their local affiliates, and work with the organization’s job seekers worldwide to provide
workforce-development opportunities through online training. We were honored at its annual 2010
Worldwide gala in New York, where more than 1,000 guests celebrated our impact on the organization’s
goal to help disadvantaged women become self-sufficient.

“The support we have received from Robert Half International is immeasurable. This is
a company that truly understands the importance of providing career-development
services, and, in doing so, our women have the tools needed to succeed.”

JOI GORDON, CEO of Dress for Success Worldwide
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“RHI’s support is instrumental to the over-
all success of SIFE USA. Through their
involvement, Robert Half employees are
helping students make a difference in
their communities, regions and around
the world.”

DONNA PATTERSON,
President, SIFE USA

JUNIOR ACHIEVEMENT

Robert Half International employees in the United
States regularly volunteer as teachers at local schools
through the Junior Achievement (JA) for a Day pro-
gram. JA empowers young people to own their future
economic success by enhancing the relevancy of
education. JA’s programs and delivery model ignite
the spark in young people to experience and realize
the opportunities and realities of work in a 21st century
global marketplace. Community volunteers, like our
employee pictured above, teach lessons about busi-
ness and economics to students, while also sharing
their personal experiences.

In addition to teaching, offices across the country
also participate in fundraisers for the organization.
For example, in May 2010, the Dallas Protiviti office
hosted its third annual JA Bowl-a-Thon in conjunction
with its quarterly meeting. Protiviti fielded 10 teams
and raised more than $10,000 through the event, and
was recognized by JA Dallas for the highest team
average of funds raised by any sponsoring organi-
zation in the city.

Robert Half was inducted into the JA Boston Business
Hall of Fame in 2010. Each year, this award is given to
two individuals and four companies that exemplify
the best in business practices and community
involvement. Robert Half was selected for excel-
lence in three key areas: success in our industry; a
proven commitment to the community, especially
youth and education; and growth and investment
in Eastern Massachusetts.

STUDENTS IN FREE ENTERPRISE

We support Students In Free Enterprise (SIFE), a
global nonprofit in 39 countries that works with
business leaders and higher education to mobilize
students to make a difference in their communities
while building leadership skills.

SIFE creates a series of competitions where univer-
sity students form teams and create social programs
that will improve the quality of life for people in need.
Students, like the one pictured at left, have the op-
portunity to put smart business skills into practice,
creating annual reports and presenting their results
to business leaders who serve as judges.

In addition to sponsoring Career Workshops at the
National Exposition, Robert Half participates in the
SIFE regional, national and World Cup competitions.
Acting as judges, RHI staff have reviewed projects
ranging from job-search courses for former inmates
to a voicemail system for homeless people to use
during their job search. Many of the projects focus on
providing career resources to various communities,
reinforcing the importance of RHI’s continued support
of education and workforce-development initiatives.
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EDUCATION
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BOYS & GIRLS CLUBS OF AMERICA AND BOYS & GIRLS CLUBS OF CANADA

We support Boys & Girls Clubs of America, a national nonprofit youth organization that enables young
people to reach their full potential as productive, caring and responsible citizens. Since 1997, we have
supported Boys & Girls Clubs of America by sponsoring its national conference and organizing a
national holiday toy drive program. We are also pleased to support Boys & Girls Clubs of Canada
through a monetary donation.

Youth and Community

SOS CHILDREN’S VILLAGES
In Continental Europe, our employees are long-time
supporters of SOS Children’s Villages, the largest
nonprofit organization in the world that focuses on
family-based long-term care of orphaned and aban-
doned children who can no longer live with their
biological families. Robert Half professionals provide
sessions on resume writing and interview skills for
teenagers looking for a first job, collect baby clothes
and toys for teenage mothers, and participate in fund-
raising activities to support the organization’s work.

Since 1988, Starlight Children’s Foundation has
brightened the lives of seriously ill and hospitalized
children, and their families, by delivering innova-
tive programs both in and out of the hospital that
restore the fun, laughter and joy that serious and
chronic illness or disability takes away.

Robert Half International supports the Starlight
Children’s Foundation in Australia by raising funds
on national Starlight Day and through other activ-
ities, like the Challenge 1000, pictured above,
throughout the year.

CLIC SARGENT
As the U.K.’s leading cancer charity for children and
young people, CLIC Sargent helps families cope
with the impact of cancer and its treatment, life after
treatment, and, when needed, with bereavement.
CLIC Sargent is the only organization in the U.K. to
offer all-around care and support to families that are
affected by this disease.

Our Robert Half teams in the United Kingdom selected
CLIC Sargent as their 2011-12 U.K. Charity Partner.
The team’s Charity Committee and Charity Cham-
pions are planning fundraising activities across the
U.K. to help support children and their families.

STARLIGHT CHILDREN’S
FOUNDATION

25



26

Holiday Toy Drive

Each winter, RHI professionals throughout North America participate in annual

holiday toy drives to benefit local Boys & Girls Clubs and other youth-serving

organizations. Launched in Chicago in 2006, this celebration has grown to include

offices across North America, and more than 38,000 toys have been collected to

date. In 2010, a record-setting 16,000 toys were donated through the program.

More than just a toy drive, employees collaborate with the local Club executives to create a
true holiday celebration for the children, like this Club member, pictured at left. Events, staffed
by RHI volunteers and their families, have included musical performances by local rising talent,
face painting, raffles, craft stations and more. Many of these events are held in lieu of annual
employee holiday parties.

The toy drive also provides an opportunity to connect with clients and candidates outside our
normal business communications.

“I’m proud that our employees are making a difference in the community through
activities such as the holiday toy drives. As a result of their efforts, young people
will have the resources they need to reach their full potential.”

PAUL F. GENTZKOW, RHI president and COO – Staffing Services
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Accountemps®

Robert Half® Finance & Accounting

Robert Half® Management Resources

OfficeTeam®

Robert Half® Technology

Robert Half® Legal

The Creative Group®

Protiviti®

Founded in 1948, Robert Half International
is the world’s first and largest specialized
staffing firm. We are a recognized leader in
professional consulting and staffing services
and the parent company of Protiviti, a global
consulting and internal audit firm. Our
divisions place professionals on a temporary,
temporary-to-hire and full-time basis in the
fields of accounting and finance; technology;
office administration; legal; and creative,
marketing and design.

For more information about our company,
please visit rhi.com.

2884 Sand Hill Road
Menlo Park, California 94025
1.650.234.6000

© 2011 ROBERT HALF INTERNATIONAL INC.
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