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In 2009,  India regained its pace of  growth to a level 
close to that which existed before the international 
f inancial  cr isis.  This per formance is  attr ibuted to 
domestic demand,  driven by purchases of  consumer 
durables and automobiles,  and the public  recover y 
plan.  Expor ts,  which play an impor tant role in India’s 
economy, fel l  but India remains the second largest 
supply countr y of  BSCI  members (4% of  audits 
conducted).  On the social  level,  India's  chal lenges 
include widespread pover ty,  inadequate social 
infrastr ucture,  l imited employment oppor tunities, 
and insuf f icient access to basic and higher education. 
Over the long-term, a growing population and changing 
demographics where the working age population 
is  growing faster  than the total  population make 
it  urgent to enforce existing social,  economic,  and 
environmental  legislations. 

Regarding the BSCI  auditing results,  at  the end of 
2009,  a total  of  174 initial  audits had been conducted, 
with 49% rated as “Good” and 37% as “Non-Compliant”. 
After  95 re-audits,  “Non-Compliant”  was signif icantly 
reduced to 24% and “Good” increased to 58%. 

While the improvement rate in the re-audit  results 
is  remarkable,  we sti l l  obser ve non-compliances in 
terms of  working time (B3),  compensation (B4) and 
management (B1).  In addition,  discrimination (B8) 
and chi ld labour (B5) are signif icant chal lenges,  but 
are often dif f icult  to track through audits. 

We held four Awareness Raising Workshop sessions. 
In addition,  we initiated a Stakeholder Round Table in 
Delhi  (  p.  19) where the main topics of  discussion 
were the impact of  the f inancial  cr isis  on the Indian 
economy and the BSCI  approach to chi ld labour. 

Audit  Over view 2009 Audits Re-Audits

Suppliers in the process 616 207

Suppliers having per formed an entire BSCI  cycle (initial  audit  and re-audit) 174 95

Capacity Building 2009 Par ticipants Workshops Dates Location

Awareness Raising Workshops 146 4 2 – 5 Febr uar y Mumbai  and Chennai

INDIA   

Tota l  R e s u lt s  R e - a u d i t sTota l  R e s u lt s  I ni t i a l  a u d i t s

Good (49%)

Improvements 
Needed (14%)

Non-Compliant 
(37%)

Good (58%)

Improvements 
Needed (18%)

Non-Compliant 
(24%)
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Despite its  vulnerabil ity to ex ternal  trends,  the Turkish 
economy had to suf fer  a signif icant slowdown in 2009 
but not as severe as expected.  Turkey's economy is a 
complex mix of  modern industr y and commerce along 
with a traditional  agriculture sector  that sti l l  accounts 
for  about 25% of  employment.  The largest industrial 
sector  is  tex ti les and clothing ,  which accounts for  one-
third of  industrial  employment and is  ver y dependent 
of  European demand;  it  faces stif f  competition in 
international  markets with the end of  the global 
quota system. However,  other sectors,  notably the 
automotive and electronics industries,  are r ising 
in impor tance and have surpassed tex ti les within 
Turkey's expor t  mix.  On the social  level,  the countr y 
has to face booming unemployment in a countr y 
where people under the age of  28 represent half  the 
population. 

Regarding the BSCI  auditing results,  most suppliers in 
Turkey come from the garment sector,  with just  under 
3% of  BSCI  audits conducted there.  A  total  of  98 initial 
audits were conducted in 2009,  with 21% rated as 
“Good” and 63% as “Non-Compliant”.  After  82 re-audits, 
“Non-Compliant”  was signif icantly reduced to 29% 
and “Good” increased to 56%.  Most non-compliances 
are related to working time (B.3),  compensation 
(B.4) and management practice (B.1).  Even though 
audits are not always showing violations regarding 
discrimination and freedom of  association,  experience 
shows that more ef for ts have to be under taken to 
improve compliance in this f ield.  In par tnership with 
the Istanbul  Tex ti le  and Apparel  Expor ters’  Association 
(ITKIB),  we held two Awareness Raising Workshop 
sessions. 

Audit  Over view 2009 Audits Re-Audits

Suppliers in the process 426 229

Suppliers having per formed an entire BSCI  cycle (initial  audit  and re-audit) 98 82

Capacity Building 2009 Par ticipants Workshops Dates Location

Awareness Raising Workshops 153 2 21 October Istanbul

T URKEY   

Tota l  R e s u lt s  R e - a u d i t sTota l  R e s u lt s  I ni t i a l  a u d i t s

Good (21%)

Improvements 
Needed (16%)

Non-Compliant 
(63%)

Good (56%)

Improvements 
Needed (15%)

Non-Compliant 
(29%)
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Vietnam went through the global  f inancial  cr isis  by 
keeping a positive growth of  its  economy based on 
a recover y plan of  the government.  Although the 
agricultural  sector  employs 60% of  the population, 
industr y is  the main engine of  growth.  The major 
expor t  industries are tex ti les and footwear,  paper and 
furniture and food.  On the social  level,  deep pover ty 
levels have decl ined signif icantly,  unemployment is 
stable for  the time being and Vietnam is working to 
create jobs to meet the challenge of  a  labour force that 
is  growing by more than one mil l ion people ever y year.
Globally,  the labour law of  Vietnam is protective of 
workers and fol lows broadly the ILO Conventions. 
However,  law enforcement is  lacking ,  due to the l imited 
labour inspectors.  In addition,  the awareness of 
corporate social  responsibi l ity has to be improved.

Most suppliers in Vietnam come from the garment 
sector,  with just  under 2% of  audits conducted there. 
A  total  of  68 initial  audits were conducted,  with 10% 
rated as “Good” and 80% as “Non-Compliant”.  After 
63 re-audits,  “Non-Compliance” was signif icantly 
reduced to 40% and “Good” increased to 41%.  Most 
non-compliances are l inked to working hours (B.3), 
compensation (B.4) and health and safety (B.11).  In 
2009,  we del ivered three Awareness Raising Workshop 
sessions and initiated a fr uitful  stakeholder Round 
Table meeting (  p.  20).

Audit  Over view 2009 Audits Re-Audits

Suppliers in the process 208 127

Suppliers having per formed an entire BSCI  cycle (initial  audit  and re-audit) 68 63

Capacity Building 2009 Par ticipants Workshops Dates Location

Awareness Raising Workshops 239 3 19-21 May Ho Chi  Minh City

V i e t n a m

Tota l  R e s u lt s  R e - a u d i t sTota l  R e s u lt s  I ni t i a l  a u d i t s

Good (10%)

Improvements 
Needed (10%)

Non-Compliant 
(80%)

Good (40%)

Improvements 
Needed (19%)

Non-Compliant 
(41%)
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FINANCIAL OVERVIEW 

i n c o M e

Our total  income for  2009 was 2,385,000 € and came from two 
sources:  member companies and audit  fees.

A P P E N DI X  II : 
F IN A NCI A L  O V E R V IE W

e X P e n d i T u r e s

In 2009,  the majority of  our  expenses went to member suppor t, 
capacity bui lding ,  ex ternal  quality assurance for  audits and 
communications/stakeholder activities.

Members’  suppor t  (62%)

Capacity building (17%)

Ex ternal  quality assurance for  audits (8%)

Communication and stakeholder activities (6%)

Members’  suppor t  in supplying countries (4%)

Database and other management tools (3%)

Member Companies (81%)

Audit  Fees (19%)
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The str ucture and content of  the BSCI  annual  repor t 
2008 has been designed to meet the requirements of  the 
Global  Repor ting Initiative (GRI).  As G3 guidel ines define 
the str ucture and general  content of  sustainabil ity 
repor ting of  corporations,  this repor t  fol lows as closely 
as possible the G3 disclosures items but cannot respect 
them in al l  detai l.  On other essential  questions,  the BSCI 
repor ts goes beyond the GRI  cr iteria.  Application level  C. 

1 :  St  r at e g y  a n d  A n a ly s i s 	
 1.1	 Statement from the most senior  decision-maker 

of  the organization 	 3	
 1.2	 Description of  key impacts,  r isks,  and  

oppor tunities	 5,6,12			
	

2 :  O r g a ni z at i o n a l  P r o f i l e 			 
 2.1	 Name of  the organization	 1	
 2.2	 Primar y brands,  products,  and/or  ser vices	 6	
 2.3	 Operational  str ucture of  the organization  

and major  divisions,  operating companies,  
subsidiaries,  and joint  ventures	 7	

 2.4	 Location of  organization’s headquar ters	 38	
 2.5	 Number of  countries where the organization  

operates	 12	  
 2.6	 Nature of  ownership and legal  form	 2	
 2.7	 Markets ser ved 	 12	
 2.8	 Scale of  the repor ting organization	 37 	
 2.9	 Signif icant changes during the repor ting  

period regarding size,  str ucture and ownership	 4 
 2.10	 Awards received in the repor ting period	 none
	

3 :  R e p o r t  Pa r a m e t e r s 			 

Repor t  S c ope /  Profi le			 
 3.1	 Repor ting period	 1	
 3.2	 Date of  most recent previous repor t  ( if  any)	 - 	
 3.3	 Repor ting cycle	 2	
 3.4	 Contact point  for  questions regarding the repor t  

or  its  contents	 37	

Repor t  S c ope and Boundary			 
 3.5	 Process for  defining repor t  content	 4 	
 3.6	 Boundar y of  the repor t 	 3*	
 3.7	 State any specif ic  l imitations on the scope or  

boundar y of  the repor t 	 3* 	
 3.8	 Basis for  repor ting on joint  ventures,  subsidiaries,  

leased faci l ities,  outsourced operations,  and  
other entities	 not applicable	

 3.9	 Data measurement techniques and the bases  
of  calculations	  3*

 3.10	 Explanation of  the ef fect  of  any re-statements  
of  information provided in earl ier  repor ts	 none

 3.11	 Signif icant changes from previous repor ting periods  
in  the scope,  boundar y,  or  measurement methods  
applied in the repor t. 	 none

GRI C ontent Index 			 
 3.12	 Table identifying the location of  the Standard 

Disclosures in the repor t.  	 see above	

A ssuranc e 			 
 3.13	 Pol icy and current practice with regard to  

seeking ex ternal  assurance for  the repor t  	 not  applicable*	
 	

4 :  G o v e r n a n c e ,  C o mm i tm  e n t s  &  E n g a ge m e n t

Governanc e			 
 4.1	 Governance str ucture of  the organization	 7	
 4.2	 Indicate i f  the Chair  of  the highest governance  

body is  also an executive of f icer  	 Ferr y Den Hoed	
 4.3	 Number of  members of  the highest governance  

body that are independent and/or  non-executive  
members.  	 not  applicable	

 4.4	 Mechanisms for  shareholders and employees  
to provide recommendations or  direction to  
the highest governance body	 7	

 4.5	 Linkage between compensation and the  
organization’s per formance for  members  
of  the highest governance body,  senior  
managers,  and executives. 	 not applicable* 	

 4.6	 Processes in place for  the highest governance body 
to ensure confl icts of  interest are avoided 	 none

 4.7	 Process for  determining the qualif ications and  
exper tise of  the members of  the highest  
governance body 	 7	

 4.8	 Internally developed mission and values  
statements,  codes of  conduct,  and principles 	 6,8	

 4.9	 Processes for  overseeing the organization’s  
identif ication and management of  economic,  
environmental,  and social  per formance	  not avai lable	

 4.10	 Processes for  evaluating the per formance  
of  the highest governance body	 not avai lable	

C ommitments to Ex ternal  Initiati ves 			 
 4.11	 Explanation of  whether and how the 

precautionar y approach or  principle is  
addressed by the organization	 not applicable	

 4.12	 Ex ternally developed sets of  principles or  
initiatives to which the organization  
subscribes or  which it  endorses	 2,11 	

 4.13	 Memberships in associations 	 2  	

Stakeholder Engagement 			 
 4.14	 List  of  stakeholder groups engaged by the  

organization	 11	
 4.15	 Basis for  identif ication and selection of  

stakeholders 	 7,11	
 4.16	 Approaches to stakeholder engagement,  

including frequency of  engagement 	 7,11	
 4.17	 Key issues and concerns raised through  

stakeholder engagement 	 18-20	

Details 		
*3.6	 Due to the BSCI ’s  str ucture as a non-profit  organisation the core 

indicators are not applied.  They are too detai led in nature and 
tai lored to a corporate setting. 		

*3.7	 The Annual  Repor t  only applies to the activities per formed by BSCI 
or  related to its  functions.  It  does not preclude sustainabil ity 
repor ting by its Members. 		

*3.9	 The audit  statistics included in the “Progress” chapter  have been 
derived from the BSCI  supplier  database. 		

*3.13	 BSCI  regrets that it  cannot al low ex ternal  verif ication of  its  audit 
data in the database,  as it  contains highly sensitive business 
information of  BSCI  Members and their  suppliers.  		

*4.5	 F TA and BSCI  are non-profit. 		
*4.7	 The BSCI  Members’  representatives in the Members’  Assembly 

usually hold responsible positions within the corporate social 
responsibi l ity or  social  compliance depar tments of  their  
respective companies.  		

GRI  table

G3 DISCLOSURE ITEMS	

A P P E N DI X  III :  
gri  content      index 
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THE BSCI  IN 2009

6 years 
experience 
improving working 
conditions in supply 
chains worldwide 

Over 15.000  BSCI  audits 
per formed and accessible in 
the database of  suppliers 

4  mil l ion  workers 
reached via BSCI  audits

176  new 
company members

430 total  members with over 

300 bi l l ion €
turnover and 1 mil l ion employees

A membership network of  616 contact 
persons dedicated to BSCI  implementation

15 auditing 
companies
experienced in BSCI  audits

Over 2000 suppliers
trained at  more than 50 capacity-
building workshops in 10 countries

9 Stakeholder
Round Tables and meetings 
in supplier  countries

13 Meetings
of National  Contact Groups 
in Europe 

8000 visits
per month to our website


